
-10% -20% -60%-50% -70% -80%-30% -40% -90%

Automotive / Brake callipers, 
turbo chargers

EEE/ Laptops
Automotive / Engines

Automotive / Transmissions
EEE / Toner cartridges
HDOR / Forklifts

Automotive / Pumps and injectors 
Machinery / Compressors

Automotive / Diesel particle filters
EEE / Computers and smart phones
Machinery / Machines

HDOR / Forklifts

Automotive / Power steering boxes

Furniture / Office desks 

EEE/ Printers and copiers

EEE / Toner cartridges
Machinery / Vacuum solutions, pumps

Machinery / Core plugs

Sources: 
ERN ‘Map of Business Model Landscape’ 2016 
Hauser & Lund The remanufacturing industry: Anatomy of a giant 2003
Guide & Li :The potential for cannibalization of new product sales by remanufactured products 2010
Subramanian & Subramanyam:  Key factors in the market of remanufactured products 2012 (* adopted to Sirris insights) 

Average for all products

Power tools

Internet routers

Video games consoles

Consumer electronics (*)

Indicative willingness to pay as price reduction range compared to new product price

Price 
reduction 

Price of new 
product 
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